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 Perkembangan teknologi yang sangatlah pesat saat ini membuat pergeseran 
dalam gaya hidup manusia. Pergeseran gaya hidup turut merubah cara mereka dalam 
memenuhi kebutuhannya. Salah satu perkembangan yang paling pesat adalah 
smartphone. Perkembangan alat komunikasi ini memungkinkan konsumen tidak 
hanya memenuhi kebutuhan dalam berkomunikasi, namun juga berbelanja. Hal ini 
merubah pasar online Asia Pasifik khususnya Indonesia yang menggeser 
penggunaan PC dan lebih mengarah ke smartphone. Pembelanjaan yang dilakukan 
menggunakan smartphone merupakan suatu perkembangan dalam perbelanjaan 
yang sedang berkembang. Penelitian ini bertujuan untuk menganalisis pengaruh 
perceived entertainment, subjective norms, dan¸ perceived control  terhadap 
satisfaction dan word of mouth. Sampel dalam penelitian sebesar 210 konsumen yang 
pernah melakukan perbelanjaan melalui smartphone. Pengolahan data dilakukan 
dengan metode Strcutrual Equation Modelling dengan bantuan aplikasi SmartPLS 3. 
Hasil dari penelitian ini menunjukan terdapat pengaruh yang signfikan antara variabel 
perceived entertainment, subjective norms, dan perceived control terhadap 
satisfacition. Variabel perceived control dan satisfaction juga berhubungan signifikan 
dengan variabel word of mouth. Namun tidak halnya dengan variabel perceived 
entertainment yang tidak terbukti memiliki pengaruh signifikan terhadap word of 
mouth. Di sisi lain, satisfaction memediasi hubungan antara perceived entertainment 
dan subjective norms secara full, serta perceived control secara partial. 
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 The development of a technology that is very rapidly at this time make a shift 
in human lifestyle. The shifting of human lifestyles changes the way they meet their 
needs. One of the most rapid development is a smartphone. The development of this 
means of communication enable consumers not only meets the needs to 
communicate, but also shopping. This revamp the online market Asia Pacific 
especially Indonesia which shift the use of PCs and more leads to use smartphones. 
Purchases conducted using a smartphone is a new growth in shopping. This research 
aims to analyze the influence of perceived entertainment, subjective norms, and 
perceived control¸ toward satisfaction and word of mouth. Samples in this research is 
210 consumers who have done shopping through smartphones. Data processing is 
done by Strcutrual Equation Modeling method with the help of SmartPLS 3 application. 
The result of this research shows that there is significant influence between perceived 
entertainment variable, subjective norms, and perceived control to satisfacition. 
Perceived control and satisfaction variables are also significantly related to word of 
mouth variables. However, the perceived entertainment variables are not proven have 
a significant influence on word of mouth. On the other hand, satisfaction mediates the 
relationship between perceived entertainment and subjective norms in full  mediation, 
and perceived control in partial mediation. 
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